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Baoikéc 2mmoudéc (1997-2001) :  TMruxiouxog tou TurnRuatog MANpo@opikAG Kal
TnAemkoivwviwy EBvikou KatrodioTpiakou MavetmiotTnuiou ABnvwv (BaBuoe:
7.3)

Merarmruxiakéc 2moudéc (2001-2003) :  Oikovouikd  lMavemoTtAuio  ABnvwv
AMMNZ MBA Twv Tunudatwv OAE kai ME (BaBuég: 7.9)

Aibakropikég 2moudég (2002-2007) : Oikovopiké  TavemoTiuio  ABnvwv
Tunpa OAE TitAog «HAekTpovikég Anpooieg 2xéacig» (Babuog: 10)



lll. AHMOZIEYZEIZ ME 2Y3THMA KPITON 2E EMNIZTHMONIKA
NEPIOAIKA

Kyrousi A., Koronaki E., Zotou A., Panopoulos A., (2023) "One value does not
fit'all: value-laden luxury advertising through the lens of consumer individuality.”,
Journal of Marketing Theory and Practice, pp. 1-24 (ABS Quality list).

A Panopoulos, A Poulis, P Theodoridis, A Kalampakas (2023) "Influencing Green
Purchase Intention through Eco Labels and User-Generated Content.,
Sustainability, vol. 15, no.1, pp. 764, (IF: 3,300)

Koronaki I., Vlachvei A., Panopoulos A., (2023) "Managing the online customer
experience and subsequent consumer responses across the customer journey: A
review and future research agenda.”, Electronic Commerce Research and
Applications, vol. 58, pp. (ABS Quality list)

Panigyrakis G., Panopoulos A., Koronaki E., (2020) «All we have is words:
applying rhetoric to examine how social media marketing activities strengthen the
connection between the brand and the self», International Journal of Advertising,
vol.39, no. 5, pp. 699-718. (IF: 1.169, ABS Quality list, JQL Quality list)

Panigyrakis G., Panopoulos A., Koronaki E., (2020) «Looking for luxury CSR
practices that make more sense: The role of Corporate Identity and consumer
attitude», Journal of Marketing Communications, vol. 26, no 6, pp. 666-684. (ABS
Quality list)

Sarri A, Laspita S., Panopoulos A., (2019) «Drivers and barriers of entrepreneurial
intentions in time of economic crises: The gender dimension», Southeastern
Europe Journal of Economics, pp. 147-170.

Panopoulos A., Theodoridis P., Poulis A., (2018) «Revisiting innovation adoption
theory through electronic public relations», Information Technology & People, vol.
31, issue 1, pp. 21-40 (IF:1.339, ABS Quality list).

Sarri A., Laspita S., Panopoulos A., (2018) «Drivers and Barriers of
Entrepreneurial Intentions in Times of Economic Crisis: the gender dimensiony,
South Eastern Europe Journal of Economics (forthcoming).



Papasolomou I., Kitchen P., Panopoulos A.,Sabova M., (2016) «Economic Crisis
and its Impact on Promotion and Media in Cyprus», Journal of Promotion
Management, vol.22, no. 5, pp.719-734.

Kyrousi A., Panigyrakis G., Panopoulos A., (2016) «Attitudes toward ads
portraying women in decorative roles and female competition: an evolutionary
psychology perspectivey, International Journal of Advertising vol. 35, no. 5, pp.
771-798 (IF: 1.169, ABS Quality list, JQL Quality list).

Papasolomou ., Kitchen P., Panopoulos A., (2013) «The accelerative and
integrative use of marketing public relations in Cyprus», Public Relations Review,
vol. 39, no.5, pp. 578-580 (IF: 1.249, JQL Quality list).

Poulis A., Panigyrakis G., Panopoulos A., (2013) «Antecedents and consequents
of brand manager’s role», Journal of Marketing Intelligence and Planning, vol.31,
no.5, pp. 654-671 (ABS Quality list, JQL Quality list).

Panopoulos A. & Sarri A., (2013) «E-mentoring: The adoption process and
innovation challenge» International Journal of Information Management, vol. 33,
no.1, pp. 217-226 (IF: 2.692, ABS Quality list, JQL Quality list).

Kitchen P.J., Panopoulos A. (2010) «Online Public Relations: The adoption
process and innovation challenge, a Greek example» Public Relations Review vol.
36, no.3, pp. 222-229 (IF: 1.249, JQL Quality list).

Kapareliotis I., Panopoulos A. (2010) « The determinants of brand equity. The case
of Greek quoted firms.» Managerial Finance, vol. 36, no.3, pp. 225-233 (ABS
Quality list, JQL Quality list).

Glentis A., Panopoulos A., Kapareliotis 1. (2009) «Managing Security Issues»
Review of Business Information Systems, vol. 13, no. 3, pp. 49-56.

Kapareliotis 1., Panopoulos A., Panigyrakis G. (2009) «Building tourist
infrastructure through mega sport events: The case of Beijing» Asia Pacific Journal
of Marketing and Logistics, vol.22, no.1, pp. 90-100 (JQL Quality list).

Panopoulos A. & Ventoura Neokosmidi Z. (2005) «The Use of Internet By
Educational Institutions: The Case Of Greece» Journal of College Teaching and
Learning, vol. 2 n.10, pp.87-96.

IV. AHMOZIEYZEIX ME 2YZTHMA KPITQON 2E ENIZTHMONIKA
2YNEAPIA




Koronaki I., Jaimes, H.M., Vlachvei, A., Panopoulos A., (2023) "Art Infusion to
Increase Perceptions of Luxury: How Global Brands Leverage on Acculturation to
Global Consumer Culture.”, ICOAE 2023, Belgrade, Serbia, July.

Koronaki, E., Vlachvei, A., & Panopoulos, A., (2021), «Art as a means of a global
consumer culture acculturation: a literature review and research agenda», 2021
AUS-Chalhoub Symposium, Virtual Conference, 15-16 November.

Koronaki, E., Vlachvei, A., & Panopoulos, A., (2021), «Cultural production as a
means of acculturation to global consumer culture for luxury brands-a content
analysis», Advances in Quantitative Economic Research — 2021 Conference on
Applied Economics (ICOAE 2021), Heraklion, Greece, August 26-28.

Tziatziou, A., & Panopoulos A., (2021), «Neuromarketing: Theory and Research.
Comparison of two Ads using FACS (AUs)», 191" ICORIA Conference, Bordeaux,
France.

Melidoro D., Poulis A., Panopoulos A., Andronikidis A., (2021), «lIs streaming killing
or saving the cinema? An exploratory study» Corporate and Marketing
Communications Conference, 14-16 April.

Panopoulos, A., Koronaki, E., Kyrousi A. and Zotou, A., (2020), «Redefining luxury
advertising: motivation in advertised value, attitudes and susceptibility», Global
Marketing Conference, Seoul, 5-8 November.

Batsila S., Panopoulos A., Poulis A., (2019), «The use of micro influencers on
social media» Corporate and Marketing Communications Conference, Tel Aviv
Israel, 29-30 April.

Batsila S., Panigyrakis G., Panopoulos A., (2018). «Self-expression through
Voting?The critical role of Leader Brand Personality», Global Marketing
Conference, Tokyo Japan, 26-29 July.

Koronaki E., Panigyrakis G., Panopoulos A., (2018). «The rhetoric of the
connection: a conceptual framework», Corporate and Marketing Communications
Conference, Exeter UK, 12-13 April.

Antoniadou K., Panopoulos A., (2017). «Corporate ethical values: perception and
communication in the telecommunication sector. What could managers do
differently?», Corporate and Marketing Communications Conference, Zaragoza
Spain, 4-5 May.

Panopoulos A., (2016). «A preliminary study on E-pr adoption, E-pr effectiveness
and the implementation of E-pr communication modely, SEEDA-CECNSM,
Greece, 25-27 September.



Sarri A., Laspita S., Panopoulos A., (2016). «Entrepreneurial intentions in Greece:
drivers and barriers in times of an economic crisis», ForEMOst, Greece, 29-30
August.

Panigyrakis G., Koronaki E., Panopoulos A., (2016). «Reaching Ethical
Conspicuousness: what do others think?», Global Marketing Conference, Hong
Kong, 21-24 July.

Panigyrakis G., Panopoulos A., Koronaki E., Konstantinidis P., (2015). «Social
Media for the creation of strong brand relationships. The critical role of the self,
20t International Corporate and Marketing Communications Conference (CMC),
Turkey, 16-17 April.

Wisker Z., Poulis A., Panigyrakis G., Panopoulos A., (2014). « The impact of social
networks characteristics on employee based brand equity» Global Marketing
Conference, Singapore, 15-18 July.

Wisker, Z., Poulis A., Panopoulos A., (2014). «Do personality traits matter in
service industries?», AMA SERVSIG, Greece, 13-15 June.

Panopoulos A., Belch M., (2014) «Deception on the Internet: Consumer knowledge
and perception of potentially misleading practices», 19" International Corporate
and Marketing Communications Conference (CMC), Italy, 3-4 April.

Panopoulos, A., Theodoridis, P. and Poulis A., (2013). «Investigation of E-Public
Relations’ Adoption Construct», 42" European Marketing Academy Conference
(EMAC), Turkey, 4-7 June.

Panopoulos, A., (2013). «Exploring Electronic Public Relations' Adoption in
Greece», 181 International Corporate and Marketing Communications Conference
(CMC), Italy, 11-12 April.

Poulis, A., Panygirakis, G. and Panopoulos A., (2012). «Building
Brand Equity in Times of Uncertainty. The Paradigm of Spain and ltaly», Global
Marketing Conference (GMC), Korea, 19-22 July.

Koronaki, E., Panygirakis, G. and Panopoulos A., (2012). «Satisfaction of luxury
brand values through particular marketing strategies: the case of Louis Vuittony,
17t International Corporate and Marketing Communications Conference (CMC),
France, 19-20 Apiril.

Theodoridis, P. and Panopoulos A., (2011). «Shopping centre Image Afttributes
Effects on Consumer’s Satisfaction and Loyalty during the Crisis in Greece», The
161" Conference of the European Association of Education and Research in
Commercial Distribution, Italy, 29 June-1July.



Panigyrakis, G., Panopoulos, A. and Poulis A., (2011). «Brand managers’
propensity to leave. What make’s them want to stay? A comparison study», 40t
European Marketing Academy Conference (EMAC), Slovenia, 24-27 May.

Panopoulos, A. and Theodoridis P., (2011). «A conceptual framework for the
adoption of the internet by Public Relations managers», 16" International
Corporate and Marketing Communications Conference (CMC), Greece, 27-29
April.

Panopoulos, A., Kapareliotis, |. and Theodoridis P., (2010). «Football Club
Websites : Factors enhancing digital relations», 9 International Conference on
Research in Advertising (ICORIA), Spain, 24-26 June.

Panopoulos, A., Kapareliotis, I. and Theodoridis P., (2010). «Drivers of Electronic
Public Relations Effectiveness», 15" International Corporate and Marketing
Communications Conference (CMC), Denmark, 21-23 April.

Theodoridis, P., Panigyrakis, G. and Panopoulos A., (2010). «Shopping Centre
image attributes effects on consumer’s satisfaction and loyalty in Greece», 17t
International Conference on Recent Advances in Retailing and Services Science,
The European Institute of Retailing and Services Studies (EIRASS), Turkey, 2-5
July.

Kapareliotis, I., Panopoulos, A., Theodoridis, P. and Panigyrakis G., (2009). «The
Brands Superiority Scale: Measuring Consumers’ Use of Brands to Differentiate
Among Their Choices», 8" International Conference on Research in Advertising
(ICORIA), Austria, 25-27 June.

Panopoulos, A., Kapareliotis, I. and Theodoridis P., (2009). «Effective Electronic
Public Relations: The Case of Greek Universities’ Websites», 8" International
Conference on Research in Advertising (ICORIA), Austria, 25-27 June.

Panopoulos, A., Panigyrakis, G., Kyrousi, A. and Zotou A., (2009). «Factors
Affecting the Adoption of the Two-Way Symmetric Public Relations Model in a
Digital Environment», 8" International Conference on Research in Advertising
(ICORIA), Austria, 25-27 June.

Panopoulos, A., (2009). «Facing Electronic Public Relations as an Innovative
Challenge», 14" International Corporate and Marketing Communications
Conference (CMC), Cyprus, April 23-24.

Kapareliotis, 1., Panopoulos, A. and Mathieu J.P., (2008). «Developing a scale for
brand tradition», 7% International Conference on Research in Advertising
(ICORIA), Belgium, 27-28 June.



Kapatreliotis, I., Panopoulos, A. and Panigyrakis G., (2008). «Communicating
Corporate Objectives with the use of the Brand», 13t International Corporate and
Marketing Communications Conference (CMC), Slovenia, April 24-26.

Panopoulos, A. and Ventoura Neokosmidi Z., (2005). «The Use of Internet By
Educational Institutions: The Case Of Greece», EABR Conference and TLC
Conference, Greece, June (Best Paper Award)

V. AHMOZIEYZEIZX ME 2Y3THMA KPITQON 2E 2YAAOIIKOYZ2
TOMOYZ

Theodoridis, P. and Panopoulos A., (2012). «Shopping Centre Image Attributes
Effects on Consumer’s Satisfaction and Loyalty in Greece — Evidence at the initial
stages of the economic crises», European Retail Research, vol. 26, no. 1, pp. 21-
41.

Panopoulos, A., (2010). «Electronic Public Relations», in Wiley International
Encyclopedia of Marketing, pp. 77-82.

VI. BIBAIA

A. lNavémouAog, (2012), «HAekTpovikd Eutmopio», EAAnviKG AvoikTo avermoThuio
(LUE aKadNUAIKO KPITIKO avayvwaorTn).

VII. KEQAAAIA ZE BIBAIA

I".Mavnyupakng, A. lNavormouAog, A. Kupouon, K. Zappn, (2012) «2Ttoxeuovrac orn
onuioupyia UEAAOVTIKWY  ETIXEIphUaTIwWV. H TTEQITTTWON TOU  TTPOYPAUUATOS
E.N.E.Z.I12.», KepaAaio aTo BiBAio “Tuvaikeia mixeipnuanikotnia” Twv K.K. 2appn
& TpixorrouAou, ekdooeic Rosili, ogA. 336-351. ISBN: 978-960-89407-7-2.

I. Tlavnyupdkng, A. lNavormrouAog, (2008) «O ouUyxpovog poAog Twv dnuociwv
OXE0EWV Kal N yuvaika atéAexog: aBeBaidtnta Kai ouykpouon poAwvy, KepdAaio
oTo BiBAio “Emmikoivwvia otov 210 aiwva tn¢ Eraipiag Anuociwv Zxéoswv Bopeiou
EAAGOo¢ (E.AH.2.B.E.)”, o€A. 47-63. ISBN: 978-960-98600-0-0.

VIIl. AHMOZIEYZEIZ XOPIZ 2Y>THMA KPITON

G. Panigyrakis & Z. Ventoura & A. Panopoulos, (2005), «The Role of Public
Relations Managers in Product and Service Firms in Six European Countries»,
IPRA 2005, Istanbul, Turkey.




. MNMavnyupakng & A. lNavommouAog (2004) « To diadikTuo ol MNodoopaipikéc MNMAE
Kal ol dnuioupyies oxéocwvy, 2uutrooio ue Béua “Xopnyia kair NpoBoAn Twv
OAuutmiakwv Aywvwy tou 20047, TEI AYT. MAKEAONIAZ, Tunua Anuociwv
2xéoewv Kai Emkoivwviag.

IX. 2YMMETOXH 2E ENTAMEAH AIAAKTOPIKH EZETAZTIKH
ENITPOMNH

Kopwvakn Eipnivn,  «O1 €mmppoég Tou TTONITIOMIKOU TTEPIBAAAOVTOG OTNV
KATavVAAWON TTOAUTEAWY ETTWVUUWY TTPOIOVTWV Y, UEAOC ETTTAUEAOUS EEETACTIKNG
emrporrng, Tunua Opydvwong kai  Aioiknons Ermixeipnoewyv, OIKOVOUIKO
lNMavemoriuio ABnvwv.

X. ENMIBAENQN AINAOMATIKON EPIrAZIQON & MEAOZ
ENITPOMHZ ASIOAOIMHZH: AINAQMATIKON EPTAZION

21a mAaioia Twv a) Mr% «Athens MBA» tou Oikovouikou [lNavermmiornuiou ABnvwyv
Kai Tou EBvikou MeradBiou lNMoAutexveiou, B) ATTMZ otn Aioiknon ETixeipnoswy
(MBA) rou lNavemortnuiou Makedoviag y) M2 «Aioiknon MNoAimouikwv Movadwv»
Tou EAAnvikoU Avoiktou [lavemriotnuiou, &) Ml «Oikovouikn) kai [loAITiki
AiakuBépvnon ortnv  NorioavaroAikn Eupwtrn»y tou [llavemornuiou AUTIKNG
Makedoviag, €) MlMZ «Aioiknon Movadwv Yyeiacy tou Avoiktou lavemmornuiou
Kumpou, or) Ml «Aioiknon Emixeiprioswvy tou TEI [leipaia (MNavemorhiuio
Autikng ATTiIKNS), {) Ml «Anudoisc 2xéoeic kai MApkeTivyk ue NéEe¢ TexvoAoyies
rou TEI Auriki¢ Makedoviag.

XI. AIAAKTIKH EMIMEIPIA ZE METANTYXIAKO ENIMEAO

2015-2nuepa: MNavemmornuio Autikng Arrikng "Aioiknon Emixeiprioswv - MBA"
2uv-010a0KaAia paBnudatwv: Aloiknon MdapkeTivyk, AieBvEg MAPKETIVYK  Kal
E€aywyég, ONokAnpwuévn ETKoivwviakn ZTpatnyikr, ETiAewn MeTamTuxiakwy
Epyaociwv.

2018-2019:MNavemoriuio Autiknc Attikne "Aigbvr Aioikntikh 1wy Ermixeipnoswv”
AidaokaAia padBnuatwy: Z1paTtnyikd MapkeTivyk, HAeKTpOVIKO MAPKETIVYK

2013-2017: TElI KAZTOPIA "Anuéoisc Zxéocic kai Mapkerivyk uge  NEgC

TexvoAoyiec"”
AidaokoAia pabnudtwyv: ZTpaTtnyikéG Anpooiwv Zxéocwv, AnPooIeG ZXECEIG Kal
MapkeTivyk oto Aladiktuo, ETTiBAewn MetatrTuxiakwy Epyaoiwv.

2013-: Avoikto lNavemoarnuio Kummpou "Aioiknon Movaowyv Yyeiac”




AidaokaAia padnuarog: EpyaAcia Mavaruevt: MéBodol kai TEXVIKEG.

2009-2016: Aiamravemmiornuiakd Meramruxiako lMpodypauua Zmoudwyv tou OFA kai
EMIT ue titAo "Aioiknon Emixeipicswyv - Athens MBA"

2Uv-01000KaAia padnuatwy: AleBvég MapkeTivyk, Anuooieg Zxéoelg, EmiAsyn
MeTaTrTuxiakwy Epyaciwv.

2009-2014: Meramruxiakd  [Npoypauua Zmoudwyv  "Aioiknon  ToAITiouikwv
Movadwv", EAAnviko Avoikrd NavermioTiuio
AidaokaAia Tou pabruatog «MoAimoTikr ETikoivwvia» otn ©.E. AINM61.

2009-2011: Meramruyiakd [Nooypauua 2Zmoudwy Ttou TunuaroC 2T1arioTiIKNC Tou
OrlA
2 uv-016aokaAia pabiuaTog: «ETmKovwvia-Anudoieg ZxEoeIG-MAPKETIVYKY.

2011-2012: Meramrruxiako [lpoypauua 2moudwyv Ttou [lavemornuiou AuTikNg
Makedoviac Tunuaro< BaAkavikwv 2moudwv ue TitTAo «Oikovouik Kail [oAITIKA
Alakuépvnan otnv NotioavaTtoAiknl Eupwtrn»

2 uv-010a0KaAia Tou paBrjpatog «AleBveg Etmixeipnoiakd MavaTCuevy.

2010-2012: Aiarunuartiko Merarmrruxiako lNpooypauua 2mmoudwyv "MBA orn Aioiknon
TwV Emiysipnoswv"” , Oikovouiko lNavemioriuio ABnvwy
AidaokaAia padnuarog: BApa Twv ETxXeIpHoewy.

XIl. AIAAKTIKH EMIMEIPIA ZE MPONTYXIAKO ENMIMEAO

2018-cnuepa: AvarmAnpwrnc Kabnynrng, Tunua BaAkavikwv AvaroAlKwv _Kai
2AaBikwv 2moudwy, lNavemariuio Makedoviac

AidaokoAia  pabnuaTwyv: Mapketivyk, OAokAnpwpuévn Emmkoivwvia, AieBvég
MdpkeTivyk, E-business

2014- 2018: Emikoupo< Kabnyntng, Tunua BaAkavikwv AvatoAiIkwv Kai 2AaBIKwWV
2mmoudwyv, lNavemariuio Makedoviag

AidaokoAia  pabnuatwv: Mapketivyk, OAokAnpwpuévn Emkoivwvia, AieBveg
MapkeTivyk, E-business

2014-2017: Zuvroviotnc QOcuanikic  Evorntac  AEO45 EAMnvikd  Avoikto
[Navemariuio.

2015-2016: Emokérrrnc Kabnyntnic, University of San Diego, California

2013-2014: Nékropag, Tunua BaAkavikwv AvartoAikwv kai ZAaBikwy 2Toudwy,
[Navemoriuio Makedoviag

AidaokoAia padnuatwyv: MdapkeTivyk, Alagruion, AieBvég MdapkeTivyk, ‘Epeuva
Ayopdg - ZupTtrepIpopd KatavaAwTh

10



2011-2013: Aékropag, Tunua BaAkavikwv 2tmoudwyv, [lavemoriuio AuTiKAC
Makedoviag

AidaokoAia padnudtwyv: MapkeTivyk, Alaenuion, AieBvég MdapkeTivyk, ‘Epeuva
Ayopdg - ZupTtrepipopd KatavaAwrTn.

2013-2016: Aidbaokadia tou pabnuaroc MK513E «Marketing Communicationy,
School of Business ESC Rennes, [aAAia.

2013: AigAéésic Mdapkerivyk aro Villanova University Philadelphia, School of
Business, Department of Marketing, Augpikn.

2012: AigAéésic Mdapkerivyk aro  University of Economics (VSE) Praque,
Department of Marketing oro mAaicio tou AiammoAiricuikou [lpoypduuaroC
AvraAdaywyv tou Ymroupyeiou MNaidsiac Kai OpnoKEUUATWV.

Ok1. 2009 — Ilavoudpioc 2011: 1A 407/80, Tunua BaAkavikwv 21moudwyv,
MNavemmarniuio Autikn< Makedoviac

AidaokoAia padnuatwyv: MdapkeTivyk, Alagnuion, AieBvég MdapkeTivyk, ‘Epeuva
Ayopdg - ZupTtrepipopd KatavaAwrTm.

PeBp. 2007 — lavoudpioc 2011: 1A 407/80, Tunua Opydvwaons kai Aioiknang
Emyxeipnoswyv, Oikovouiko lNavemariuio Anvwyv

AidaokoAia pabnudtwyv: AieBvégc MapkeTivyk, Apxéc MdapkeTivyk kKal Aloiknon
Mpoidvtog, MApKeTIVYK YTINPECIWY, ANPOOIEG ZXEOEIG.

Okr1. 2004- PeBp. 2006: 1A 407/80, Tunua Opydvwaonc Kai Aioiknanc
Emiyeipnoswyv, Oikovouiko lNavemariuio Anvwyv

AidaokoAia pabnudatwyv: AieBvég MdapkeTivyk, Apxéc MdapkeTivyk kai Aloiknon
MpoidvTog.

Xlll. EPC'A2IAKH EMMEIPIA

2015-2016:  Supuesroxn ornv. Oudda Epyou  «l.E.N.E.3.l: [uvaikeia
Emmiyeipnuatikotnta Nésc Emmixeipnoeic 21oxoc lootnray, Kwd. 3864
MéAog Opadag ‘Epyou

2013: AéioAoyntic Epywv ITET

A&loAéynon épywv IMET pe TiTAoug: a) Evioxuon Tng amaoxdAnong epeuvnTikou
TIPOOWTTIKOU O€  €TMIXEIPACEIG B) YTTIOOTAPIEN TwV ETIXEIPACEWY YIQ TNV
aATTaoXO0ANCN TTPOCWTTIKOU UWNnAoU £TTITTEQOU.

2009-2010: EEYM: Ekmraidosuon-E@apuovéc Kai Ymootnpién MAapkeTivyk
MéAog Opadag Epyou.
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2007-2008: Juuueroxnn ornv Ouada Epyou «MeAétn AvdAuonc [epiBdAAovroc
HAekrpovikwyv AmroBetnpiwyv kai [Ngp1odikwv Avolktnc lNpooBaonc AisBvwcy
YtreuBuvog Alaxeipiong (Project Manager) Tou QUOIKOU QVTIKEIUEVOU TOU £PYOU.

2007-2008: Suuusroxn ornv Quada Epyou «Aioiknon AAAayAC kal E@apluoouévoc
Avaoyediaoudc Aiadikaoiwv Adyw Epywyv TTIE tnc lepdc Apxiemiokormrnc Anvwvy
YtreuBuvog Alaxeipiong (Project Manager) Tou QUOIKOU QVTIKEIUEVOU TOU £PYOU.

2006-2007: Zuupueroxn ornv_avamruén eKTaIOEUTIKOU UAIKOU yia TNV _EITEKTATN
TPOYPAUUATOC EVOApPUVONC ETIXEIPNUATIKWY OPATEWV KAIVOTOUIKWY EQAPUOYWV
Kai uabnudrwyv emAoync eoirntwy rou OFA (EMNEAEK 1)

MéAog Opadag Epyou.

2006-2007: Zuuucroxn ornv Oudda Epyou «luvaikeia Ekmaidsuon Neavikn
Emixeipnuartikétnra 316xoc 156tntac (IT.E.N.E.Z.15)»
YTmreuBuvog Alaxeipiong (Project Manager) Tou QuUGIKOU QVTIKEIMEVOU TOU €PYOU.

2006-2007: 2uuueroxn ornv_Qudda Epyou «Evowudrwon Mnxaviouwv Kai
[Npoypauudrwyv dia Biou udbnonc amd nic Mikpoueoaiec Emixeipnosic (M.M.E) —
[iorommoinon Ekmaideutikwy lNakéTwyv Kail Avayvwpion 1nC ATToKTnOEioac yvwaeIC
OTOUC TOUEIC TwV g@apuoywV TnS [1Anpo@opikNC Kal Texvikwv EmayyeAudrwy —
Avarrruéiakn 2oumpaén EKIMAIAEYTEITE AMK»

YtreuBuvog Alaxeipiong (Project Manager) Tou QUOIKOU QVTIKEIUEVOU TOU £PYOU.

2004: >uyypaen Eyyeipidiou Aiayeipionc Koioswyv via tnv TOYOTA HELLAS
MéAog Zuyypa@ikig Ouddag.

2004: Zuuuetoxn ornv__karaokeun 1nc  lorooedidac  tou Meramruyiakou
[Npoypduuaroc arn Aioiknon twv Ymnpeoiwyv (Full-time)
Kataokeun lotoogAidag (web-site) Tou Mpoypdupartog otn Aloiknon YTnpeoiwvy.

2004:  Aioiknnikn  Ymmoornpién, smmeéepyaoia  nAEKTPOVIKOU — apyeEiou  Kai
apyikormmoinon Bdonc Aiarunuarikot Meramruyiakou [Npoypduuaroc MBA (Full-
time

HAekTpovIKr uttooTrpign Tou MNpoypduuatog MBA.

2002-2005: Bon6nrikn Aidackalia o€ uabhuara rou Aiarunuarikou Merarmruxiakou
[Npoypduuaroc  2moudwyv otn__Aioiknon T1wv __Emixeipnoswyv KaBw¢ Kal o€
EOYAOTNPIAKG uabnuara rou 10iou TeoyPAuUATOC

Mapoxn BonénTtikAg didackaAiag oTa TTAQiCIa TOU TTPOYPAUNATOS HPAKAEITOG.

2000-2001: EAAnviko Akadnuaiko Aiadiktuo (Greek Universities Network - GUnet)
Alaxeiplomg Aiktuou (System Administrator) oto EAANVIKO Akadnuadikd AladikTuo.

1999-2001: Kévipo Aiayxeipionc Aiktowv (NOC) EBvikou KamrodioTpiakou
lNavemornuiou AGnvwv
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Alaxeipiotig Aiktuou (System Administrator) oto Kévrpo Alaxeipiong AIKTUWV Tou
EKIA.

XIV. EKMNAIAEYTIKA ZEMINAPIA

2017 — 2nuepa: Eionyning aro Makpoxpovio lNpdypauua Ekmaideuanc ZteAexwyv
Tou Ouidou @oupAn: Aiciknan Niaveutropikwyv Emixeionoewyv

AidaokaAia kal dnuioupyia UAIKOU yia To pabnua «New trends and Technology».
EmiBAeywn dITTAWUATIKWY EpYAcIwV.

2017 — 2nuepa: Eionyning oro  EBvikd  Kévipo Anudoiac Aioiknancé&
Aurodioiknong (EKAAA)

AidaokaAia kal dnuioupyia UAIKOU yia TO paBnua «H 1éxvn Tng 1eiBoug Kai 10
ETTIXEIPNHAY

2008-2013: Eionynin¢ oro [lNpoypauua RETAILLING (EAKE/OIIA)
AidaokoAia pabAuaTtog Elcaywyng oT1o MApkeTivyk, Anuooieg Zxéoelig &
Emkoivwvia.

2011-2013: Eionynting Ekmaidevonc Attica Bank
Ektmaideuon oe Texvikég MNMwAnoswy, Emikoivwvia kal Bank assurance Marketing.

2008: Eionyntnc oro Ekmaidoeutiko lNpoypauua orn Aioiknon Emmixeipnoswy via
oreAéxn tnc EPT A.E. (EAKE/OrA)
AidaokaAia padruarog NAnpogopiakwyv ZuoTnuatwy Aloiknong MIS.

2006: Eionynrnc oro Makpoxpovio [lpoypauua orn Aioiknon Emixeipnocswyv

(EAKE/OI1A)
AidaokaAia padruarog NAnpogopiakwyv ZuoTnuatwy Aloiknong MIS.

2005: Eionynrnc oro Makpoxpovio [lpoypauua orn Aioiknon Emixeipnocswyv

(EAKE/OI1A)
AidaokaAia padruarog NAnpogopiakwyv ZuoTnuatwy Aloiknong MIS.

2001-2003 : Eionyntnc Zeuivapiwy yia 1o Kévipo Oikovouikwyv Epsuvwy (K.O.E.)
Tou Oikovouikou [lNavemmornuiou AGnvwy
AidaokaAia TrpoypapudTwy NMANPo@opIKnG.

XV. AIOIKHTIKO EPIro

MéAog emmirporrric AidaktopikoU [lpoypduuarog 2moudwv Tunuaros BaAkavikwyv
2AaBikwv kai AvaroAikwyv Zmoudwv (2014)

MéAog¢ emitporriic eAéyxou auuBaocwv lMNavemornuio Makedoviag (2016)
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AvamAnpwrng 2uvroviotng Tmpoypauuaro¢ Erasmus__Tunuaro¢ BaAkavikwyv
2AaBikwyv kar AvaroAikwv 2roudwyv (2014)

XVI. AIOPTANQZH ZYNEAPION

MéAo¢ Tn¢ opyavwrikAS Kai EMIOTNUOVIKAS emTpoTTi¢ Tou 161 CMC (Corporate &
Marketing Communication Conference), 2011, AGnva

MéAo¢ TnC opyavwTIKAS Kal ETTICTNIOVIKNS ETTITPOTTNS TOU Entrepreneurship in
Turbulent Times: An International Conference, 2016, Greece.

Track Chair oto 18t CMC (Corporate & Marketing Communication Conference),
2013, Iralia.

Track Chair aro Entrepreneurship in Turbulent Times: An International
Conference, 2016, Greece.

XVII. KPITHZ ZE ENIZTHMONIKA MNMEPIOAIKA KAI 2YNEAPIA

Editorial Board Member International Journal of Advertising (IJA)
Reviewer International Journal of Advertising (IJA)
Reviewer Journal of Marketing Communications (JMC)
Reviewer Journal of Customer Behavior
Reviewer European Management Journal
Ad hoc reviewer European Journal of Marketing
Ad hoc reviewer Journal of Sports Management (JSM)
Ad hoc reviewer Marketing Intelligence and Planning
Ad hoc reviewer Corporate Communications: An International Journal
Ad hoc reviewer International Journal of Technology Marketing
Ad hoc reviewer Journal of Global Scholars of Marketing Science (JGSMS)
Reviewer 42" European Marketing Academy Conference (EMAC)

XX. MEAOZ ENQZEQN

MéAog tn¢ Eupwrraikng Akadnuias Mapkerivyk (EMAC)
MéAo¢ n¢ Eupwrraikng Akadnuiac Aiagruions (ICORIA)

XVII. ZENE2 T'AQ33E2

AITAIKA : Cambridge Proficiency in English (Grade B) louviog 1999
FAAAIKA : Tvwon NaANIKwv

XIX. NIZTOMNOIHTIKA
Graduate Management Admission Test (GMAT): 660/800 ®eBpoudpiog 2001
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XX. AIAKPIZEIX KAl BPABEIA

Fulbright Scholarship (2015).

Best Paper Award yia 1o apBpo «The Use of Internet by Educational Institutions:
The Case of Greece» EABR Conference and TLC Conference, Greece, (2005).
YTTOTPpo@OG TTpoyPAPuaTog d1I0aKTOpIKWY oTToudwv « HPAKAEITOX» (2002).
YToTpo@og Metatrtuyiakou Mpoypdupatog MBA (2001).

Ymotpogog IKY (1997).
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